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Recent Project Documentation 

• C2C Summit 

 

• Blue Ribbon Trails Survey 

 

• Urban-Rural Overlay Project 

 

• Numerous FDOT & FDEP  
related documents/reports 
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Implementation Guidebook 

• Operations and Management 

 

• Volunteer Groups and Programming 

 

• Trail Elements 

 

• Funding Strategies  
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Insert photo from trail 
managers survey 

Operations and Management 
 

• Safety and  
emergency response 

 

• Wayfinding 

 

• Working with partners 
• Festivals, Rides, Runs 
• What is already working? 
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Volunteer Groups and Programming 

 

• Adopt-a-Trail Program 

 

• Volunteer/Citizen Support 
Organization 

 

• Interpretive Programs 
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Trail Elements  

• Urban trailheads 
 

• Trail facilities 

 

• Wayfinding 
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Funding Strategies 

• Pre-construction phases 
 

• Management 

 

• Wayfinding and other 
elements 

 

• Marketing 
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Marketing Toolkit 

• Identifying a lead organization 
in each County 

 

• Create Marketing Materials 

 

• Refine www.c2ctrail.com  

 

Source: Minnesota Department of Transportation, 2011 

http://www.c2ctrail.com/
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Marketing Plan 
Steps 

Understand the product 

Define marketing objectives 

Learn about your audience 

Identify resources 

Outline an implementation plan 

•Timeline and goals 

•Key messages 

•Define the audience 

•Select communication mediums 

Marketing Actions 

Potential 
Toolkit Sections 

C2C vision and trail settings 

Align objectives with vision 

Marketing strategies for  
target audience 

Marketing partners and  
supporting information 

Marketing checklist and sample  
marketing plan 

Example Products: 

•Brochures 

•Sample press release 

•Sample ride itinerary 

•Ride event planning guide 

•Social media plan 

•Bicycle & tourism info 



12/20/2016 10 
COAST TO COAST PLANNING MEETING 

C2CTRAIL.COM 

Refine 
www.C2CTrail.org 

http://www.c2ctrail.org/
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